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Putting people with diabetes at the centre
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Slide no 4

Health: “A human right to be fought for”

“Ldtismy |
aspiration that health
will finally be seen

not as a blessing to

be wished for; but as

a human right to be
fought for.”

Kofi Annan,
former secretary general
of the United Nations
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Setting an agenda for change
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Reaching people with diabetes messages
worldwide
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Chan_ng diabetesugh partnerships
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Did you know?
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